


- Lt. Governor Diane Denish

TAX CREDIT LOAN PROGRAM » Continued from page 1
“This program has made the whole home buying process easier
for people who are over income limits for down payment
assistance programs,” said Leroy Baca, vice-president and
residential mortgage advisor at Century Bank in Santa Fe.
“[t’s been a blessing for so many home buyers.”

Under the federal First Time Home Buyer Tax Credit plan, first-
time homebuyers can receive $8,000 or 10 percent of a home’s
sale price in refundable federal tax credits on homes purchased
between January 1 and December 1 of 2009. To receive the full
tax credit, individual homebuyers must earn less than $75,000,
and couples must earn less than $150,000 and not have owned
a home for three years.

MFA’s Tax Credit Loan Program provides a first-time homebuyer
with a loan of 8 percent of the sale price or $6,500, whichever is
less, to cover the down payment and closing costs. As long as the
homebuyer pays off the Tax Credit Loan prior to June 30, 2010,
there is no interest on the loan. If the borrower chooses not to pay
off the loan by then, it will convert to a 30-year, fixed rate second
mortgage that requires a modest monthly payment. /\

For more information, go to: http://www.housingnm.org/federal-
tax-credit

Under the federal First Time Home Buyer Tax Credit plan, first-time
homebuyers can receive $8,000 or 10 percent of a home’s sale price
in refundable federal tax credits on homes purchased between
January 1 and December 1 of 2009.

LINKAGES SUPPORTIVE HOUSING PROGRAM

One year ago, Frank Uriostegui was homeless and in danger for his life. The 34-year-old, who
has a traumatic brain injury, was abandoned by his family and left to wander the streets.
Because the injury made him appear to be drunk, Frank was an easy target for exploitation
and harm.

"I was scared,” Frank said in a recent phone interview. ‘I was worried where my next meal
was coming from.”

Today, Frank is married, renting a house in Silver City and learning to be self-sufficient.
His new life is a result of the help he received from MFA’s Linkages Supportive Housing
Program and several New Mexico agencies that have partnered together to provide
permanent rental housing and support services for New Mexicans with behavioral disorders
and who are experiencing homelessness or who are in danger of becoming homeless.

MFA STIMULUS
PROGRAM DETAILS

Weatherization — New Mexico
Energy$mart

For the last 12 years, the New Mexico
Mortgage Finance Authority has admin-
istered about $5 million a year for New
Mexico Energy$mart, the state’s weath-
erization program. M FA has received an
additional $26.8 million in federal stimulus
money for weatherization services to be
administered over the next three years.

Funding will allow New Mexico

Energy$mart service providers to perform :
up to $6,500 in weatherization services in

each home, up from the previous $3,000

limit. In addition, families at or below 200 :

percent of the federal poverty level will

be eligible to apply for assistance, up from :

150 percent.

Homelessness Prevention and Rapid
Re-Housing Program -- HPRP

MFA will receive $6,778,653 for home-
lessness prevention and to secure housing
for people experiencing homelessness. The

program will be administered by eight local :

governments and non-profit organizations
throughout the state.

“The Linkages program saved his life,” said Lisa Murillo, program director for Border Area Mental Health Services, one of the agencies
that helped Frank.“If he had continued on the path he was on, I don’t think he would be alive. He went from being homeless and unable

i It will provide rental and utility assis-

: tance, security and utility deposits, hotel
i vouchers, housing search and

! moving cost assistance, case manage-

' ment and legal services.

 Tax Credit Assistance Program -- TCAP :
i This program will provide $13,876,558
'+ in gap funding to restart as many as 10

: affordable housing projects that were

: stalled because of the drop in the equity
. market. The projects are expected to
 provide between 550 — 825 new rental
 homes for low-income households and

create an estimated 600 full-time jobs.

Tax Credit Exchange Program

Many affordable housing developers
that received MFA tax credits in 2007,
2008 and 2009 have struggled to at-
tract investors to purchase them due

: to the drop in the equity market. The

U.S. Department of the Treasury will

i exchange a portion of these credits for
i grants totaling $38,250,000 to move
i five of these projects forward.

to care for himself to having a home and a family.”

The projects will create 285 new rental
units — many of which will be reserved
for seniors, people transitioning from
homelessness and those with physical
and mental disabilities — and rehabili-
tate 24 additional units. /\

- Jay Czar, Executive Director of MFA

For more information on MFA’s
stimulus programs, go to:
www.housingnm.org/federal-stimulus-
programs-overview

MFA'’s Linkages began as a pilot program in February of 2008 as part of the state’s 10-year plan to create 5,000 units of housing

for people with special needs. Initially, MFA was to receive $300,000 a year for three years from the New Mexico Behavioral Health
Purchasing Collaborative to administer housing vouchers in three areas of the state for this population. But with the success of the
program, the State Department of Human Services, which is a member of the collaborative, has committed to permanently funding

the vouchers for all three sites.

“This has been an awesome program,”’ Lisa said.“'Linkages allows us to put people in homes and help them get important documenta-

tion, like birth certificates and Social Security numbers. It has given us a lot more options in the ways we help people.”

Frank says Linkages changed his life. "I want to tell the people that invented Linkages ‘thank you,””” Frank said. “I’ve finally accom-

plished something. Things are looking good for me. I have a lot to look forward to.”/\




BORROWING GUIDE

Homeownership remains a dream for many people who live in New
Mexico’s Indian Country. Even though federal money is available
for home mortgages, buying a home on tribal lands is a long,
complicated process that can take up to two years to complete. ‘sChd*‘ =

MFA has partnered with the New Mexico Tribal Homeownership
Coalition, the Bureau of Indian Affairs Southwest Regional Office and
the Federal Reserve Bank of Kansas City to streamline the trust land
homebuying process. These groups recently announced the publication
of a booklet called A Borrowing Guide for Tribal Members at a press
conference at the BIA’s regional office in Albuquerque. The booklet is
a step-by-step guide through the home buying process on Tribal land.

“I had a hard time figuring out the larger mortgage process, and
I worked at the bureau,” said Ryan Riley, acting deputy director of the - Eric Schmieder
BIA Southwest Regional Office at the press conference. “This publication MFA's Indian Housing Liaison

is part of a bigger effort to streamline the entire process.”

Andrea Dunyon, loan coordinator with the Department of Housing and Urban Development, said

the larger mortgage process streamlining efforts that began in the mid-1990s seem to be working. Between 1992
and 2002, just 1,100 mortgage loans were processed on Tribal lands in a four-state southwest region. Since 2002,
8,000 loans have been processed, and there are 2,500 more in the pipeline, she said.

Riley said the MFA plays an important role in Tribal housing. “MFA is the housing czar of New Mexico,” he said.
“They have been a wonderful partner and supporter. We want to take MFA programs into Tribal lands.” /\

AFFORDABLE HOUSING IN NEW MEXICO

MFA is leading the charge to create and sustain affordable housing in New Mexico.
Here are some of the innovative programs and creative ideas MFA staff is working on:

» Creation of a rental rehab program

» Expansion of supportive housing services to provide on-site case management
and mental health services to individuals with mental disorders or to those
who have experienced homelessness

» Construction of a new statistical housing databank

» Creation of the Green Building Initiative, designed to green all new affordable
housing, retrofit existing housing and green MFA facilities

» Establishment of a non-profit housing development corporation to create
affordable housing in rural areas

» Creation of new applications of Community Development Block Grant funds
to produce affordable housing

» Formation of partnerships with local tribes and the Bureau of Indian Affairs
to develop ways to provide mortgages on state land grants

» Changes to the state property tax statutes that benefit homeowners /\



MFA’S NEW LOOK!

MFA has had a facelift! In May we launched a new logo, ?

new web site and a multi-media advertising campaign.

“We owe it to the people of New Mexico to let them know what MFA does,” said

Jay Czar, executive director of MFA.'Our programs can make a big difference MFA | #OW New Mexico

in the lives of people who are struggling to find affordable housing.”

After an extensive competitive procurement process, MFA selected 3 Advertising to design and execute
the rebranding campaign. The Albuquerque firm has extensive experience in the New Mexico advertising market.

SAMPLES OF MFA’S NEW BRANDING CAMPAIGN

NEW MEXICO
ENERGY$MART

NEW MEXICO AFFORDABLE o
HOUSING CHARITABLE TRUST e e

NEW MEXICO MORTGAGE FINANCE AUTHORITY

Website

Brochures

TV commercials

Czar said the old, red house logo was not a good representation of MFA. “The connotation of a house in the red is not

a good one — especially in these times,”” Czar said. “*And it was important that we establish our name, which is frequently

confused with other state and regional agencies.”

3 Advertising’s Tim McGrath designed an iconic, minimalist look for the MFA logo. The teal color was chosen because
of its warmth and southwest look. “*We literally wanted to put a roof over people’s heads,” 3’s Creative Director Sam
Maclay said of the logo.

MFA’s television commercials speak to the emotional aspect of homeownership, Maclay said. The powerful spots use
the MFA logo to visually demonstrate how housing shelters families of all kinds. Eight weeks of television ads will run
this summer on network and cable stations throughout New Mexico. In addition, the ads ran for three weeks before
every movie showing in movie theaters throughout Albuquerque.

In June, a major advertising trade magazine praised the MFA campaign in a full-page article. The magazine called
MFA'’s advertising “an inspiring departure from all the coverage of mortgage meltdowns....” Local response has
been equally positive, Czar said.

HiDef web designs engineered the reconstruction of MFA’s web site. The three-month project produced a beautiful,
highly-functional site that is easily updated and maintained by MFA staff. Site hits have already increased by more
than 15 percent. Take a look at: www.housingnm.org

“We are thrilled with the results of the rebranding campaign,” Czar said. “'It is helping us accomplish our mission,
which is to provide quality, affordable housing opportunities for all New Mexicans.” /\

MONICA AND DENNIS ANDERSON
Family Spotlight

After years of renting, Monica and Dennis Anderson wanted a home to call their own. A yard to plant trees in. A wall to
hang school pictures on. A doorway to make notches on as their children grew. But with their expanding family, saving for

a down payment was almost impossible.

“We wanted a home where we would have the freedom to do what we wanted to with it,” Monica said. “'But we would have

spent many years trying to come up with a down payment, especially with the two new babies.”

Then the Andersons heard about MFA’s first-time homebuyer programs. With a low-interest mortgage loan and down
payment assistance, the Andersons have finally realized their dream of owning a home. The couple have remodeled and

customized their home to make it the perfect place for their family, which includes two toddlers and three teenagers. /\

“Now we have a place for our children to call home,”
-Monica said. *We can build memories.”



